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Why hasn’t copying destroyved the fashion industry?
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Givenchy

Steve Madden Gladiator Ankle Boots
“GINN” Heels $995

$199.95




Why hasn’t copying destroyved the fashion industry?




the virtues of copying




fashion as




iIncentives
not to copy

Chanel



self-copying




iInternational
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“authors rarely seek to deposit their creations
under copyright, because slight modifications
could allow a competitor to market an original
but confusingly similar product”




how do we establish standards for

novelty?








































Billions of $ in US in 2014
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Source: U.S. House of Representatives Testimony, submitted July 13, 2011 to the
Subcommittee on Intellectual Property, Competition and the Internet










o developing a unique voice
» investing In your brand
» embracing remix culture
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